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Page 12

The new era of unmanned systems presents itself, 
with vast opportunities and challenges. Boeing, 

with well-entrenched emphases and skills in ‘systems,’ 
intends to be the preferred provider.

F E A T U R E S

Employees share 
their belief in Heath
The Boeing Guidance Repair 
Center in Heath, Ohio, may 
not be the best-known facili-
ty. But its work on electron-
ics, navigation and guidance 
systems of military and com-
mercial aircraft and missile 
systems is renowned for rais-
ing the bar. Now it’s time to 
raise its profile. Page 36
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Opportunity knocks
This special pullout section takes 
an in-depth look not only at 
traditional pay and benefits but 
also at the comprehensive devel-
opment and worklife resources 
available to Boeing employees.

raise its profile. Page 36
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Date/InitialsClient: Boeing Product: Community Relations

More than ever, our local communities need the kind of generous 

support for which Boeing employees are known. Giving to the Employees

Community Fund through payroll deductions makes doing something 

very positive, very easy. Find out more when your Employees 

Community Fund Booster talks to you.

The 2003 Employees Community Fund campaign runs

from May 5th through May 16th. 

Give, and take part.

OUR GENEROSITY HELPS STRENGTHEN OUR 
COMMUNITIES AND OUR SPIRITS.

No ECF contributions were used to produce this material. All campaign costs are paid by The Boeing Company.
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